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1) sedmwdangy (English language) USAU 3 381 9 MulEin

Y
Course
Code
GEQO71

GEO72

GEO73

Ho3n

Course Title

MBI wiNeNdeaslutinUsedniu

(English for Everyday Communication)

MYITINGEIINUNNTHOAITUINYA 1

(Business English for International Communication 1)

AWIBINNWITNANBNTFHRATUIUNYIF 2

(Business English for International Communication 2)

(ussene-UUR-Anwidnenuies)

Nein

o

3(3-0-6)

3(3-0-6)

3(3-0-6)

wouly

Prerequisite

finwineu GEO71
30ATUUUADU
ANy
IRSFIUABUIN
AN
(Prerequisite:
GEQ71 or
standardized test
score based on
set standard)
finwineu GEO72
PMIDALUUUADU
BRTILERLIY
WIMTFIUTBUIN
AT
(Prerequisite:
GEQO72 or
standardized test
score based on

set standard)



Unov.2

2) 9183u53nuasn15UTENBUNNS (Business and Entrepreneurship) Uadiuiden 1 341 3 vl

An nvsalull

WA
Course do3v nehin Reuly
Code Course Title (ure-Jjia-Anvisienues)  Prerequisite
GE101 nsUszneunsiduindeuseuinnssu’ 3(3-0-6)
(Innovation-Driven Entrepreneurship)
GE120  anAuddnsdugls® 3(3-0-6)
(From Zero to Hero)
GE124  wilvddiinmseinditesdy 3(3-0-6)
(Introduction to E-Commerce)
GE137 nsdeansiinisdn 3(3-0-6)
(Business Communication)
GE138  mnufiesiufeatussio 3(3-0-6)
(Introduction to Business)
GE154  msAnlauimnssumisidvialiogsia 3(3-0-6) gt GE201
(Digital Innovative Thinking for Business
mNnowm

' sfuamnsindnuiluvdngesuSmsgsnatndin vedivendedUssneums

2 Jeruametinfnymdngasusmsgsatodia msuﬁmmiﬂsxﬂaumsmaiuiaﬁ%u@& (VENERTUNLIYR) LAYV NGRS INEFNERT
Unudin anvivmivennspesiiawes (dngesunumni)

2 gwsuiinAinmymsngessu snsasdeureiviifinderludniiconiodenadl

Remarks:

' Required for Bachelor of Business Administration Program in College of Entrepreneurship.

? Required for Bachelor of Business Administration Program in Innovation Driven Entrepreneurship
(International Program) and Bachelor of Science Program in Computer Science (International Program).

"“For students in the other programs, this course can be registered as an elective listed in section 2 or free

elective.

dwil 2 Bunedniivingasvesausin q fuusdmiuindnu Wiaeandamuingussacd
vomdingns Litfesndt 18 miiefn  (easBenmuderivuavdngnsvesndazan) Tnededu
3o Usduiden v3e iden 1ennguiv lag

auzfinpranifmusliidenseivile  Wanmedviludd 2 lumnedndnwialu sedu
USgygywnindngmsusuuse w.e. 2564



2. MUINITILANIG 84  wuIwAn

swaIn

Course Code

CA106

CA107

CA108

CA109

CA201

CA202

CA304

CA306

CA307

CA308

Usznaume

f

CY

Jiiugu/Anunuivamans
v eNUIAY

I nendsn

N

a

J a L4
UG AUNUTINARERT

UnAnwnnaudasseuseIvluniiad

Yo
Course Title

nantmaeans
(Principles of Communication)
MENNINAIALAZNTREANINIIRATN
(Principles of Marketing and Marketing
Communication)
fauvmsmenmdedu
(Introduction to the Art of Photography)

AsangnmedaulIkagnIsaIRUAI MU IR

(Introduction to Video Technique and Editing)

Mea3es

(Storytelling)

Aadgnswauazmsiiaue

(Speech and Presentation)
msisedesdumaimenand

(Introduction to Communication Research)
nUNEwaEITEsIIUTINAMIANS

(Laws and Ethics for Commmunication)
NM3IANITUaLIATIE TN TAUNARIElUSLAS

ADUNADS

(Information Management and Analysis by Computer

Software)
dofuTmusssudnuwasivnnisaiagu

(Media, Culture, Society and Current Affairs)

. AgIYNeN

30
24
15

30

PUILAR
PUILAR
WUIBAR

WUILAR

NUBNR

(ussee-UfUR-Anwmenuies)

LN

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

39 waefin
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Prerequisite



swaIn

Course Code

CMO001

CM002

CMO003

cMo04

CMO005

CMO012

CMO013

CMO010

CMO011

Unov.2

TnAnwidenssunguivienngdlanguniisdiuay 39 wulein

(1) nquAveNTnAMansN1IIAIAIVEA (Digital Marketing Communication)
2) ﬂéjﬁﬁml@ﬂmiﬂismaL?ﬁ&NLLWi'mWLLasam%mﬁ\‘i (Broadcasting and Streaming)

Y

(3) NaEATIBNAMEUATAIIIA (Digital Film)

winznguuuadu Inendadu 24 miefin uaz Ivieniden 15 miedin

(1) ngaivuendnaraninIsna1a@dvia (Digital Marketing Communication)

[1.1] v nendesuindAransn1snainfdvia 24 niein

d o Loa o
UDIY UWYNA NE]‘I.J1'IJ
Course Title (ussene-JfjiR-Anviienues)  Prerequisite

Credits

(Lecture-tutorial-self study)
nsaseassAiomitensaeansnsnaudn 3(3-0-6) -
(Content Creation for Brand Communication)

M3ooNWUULaTNARDd M UNUAeaINTIALAN 3(2-2-5) -
(Content Design and Production for Brand

Communication)

NYANITUEUILAA 3(3-0-6) -
(Consumer Behaviour)

NANATASINTIAUAT 3(3-0-6) -
(Principles of Branding)

PINBENITUNAUDLAZNITUILU 3(3-0-6) -
(Presentation and Pitching Skills)

mMsdeansmsduieding 3(3-0-6) -

(Corporate Brand Communication)

o

msnanddTiauaziAdeslioliaeideya 3(3-0-6) -
Digital Marketing and Data Analytics

UszaumsallvInnisdedrsnsnain 3(0-6-3) ADUNTUTIEAN

(Marketing Communication Practicum) tuvdngnsdniay

laldoundn 99

WREAALAE AL

e eI
fnun

TAssnusunsieansnisaann 3(1-0-8) apUH TN

(Marketing Communication Project) lundngnsduou

laidesnin 99

wginLazA



WAt

Course Code

CM102

CM103

cM104

CM105

CM106

CM109

CM111

CM112

[1.2] v nendeniivAransnisnainnava 15 niiuia

CY

= A a a A 1 a @V Yo & 1 a
‘Llﬂﬂﬂ‘ls"]La@ﬂLiEJ‘Lli’]EJ’J“U’]L’e]ﬂLﬁ@ﬂ%?ﬂﬂ@N?sﬁﬂiﬂﬂlﬂmalﬂu 15 AUIENE

[1.2.1] nguimmsdanistusudesnsnismann

e

Course Title
mMsfeansnsnannfaviasiiousmsauduius
(Digital Marketing Communication for Relationship
Management)
MsAeasnIiaL
(Development Communication)
nsumsusedulunisdeansnisnanadda
(Issues Management in Digital Marketing
Communication)
MsAeasnsnansTEIaUsTe
(International Marketing Communication)
guyudiiusuagnansynuedinuvesnisdeans
A3RaN
(Community Relations and Social Impacts of
Marketing Commmunication)
NSUTMTNUGNAT
(Client Management)
N159ANITNANTIUNITAAIA
(Event Marketing Management)
e eiteyailesudeamsnisnaauazmsindla
95572
(Data Analytics for Marketing Communication and

Business decisions)

mhefn
(Ussee-UfUR-Anwsmenules)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UAD.2
eI

AU

-
Wouly

Prerequisite



Unov.2

1 a a J d
[1.2.2] ﬂqu'a'mn'lswamuammamsﬁaaﬁmmam

v a d a 1 a o
SN o311 WehAn weouly
Course Code Course Title (ussene-JfjiR-Anwienues)  Prerequisite

CM201 AsguluuEeaITNIIRaIn 3(3-0-6) -

(Writings in Marketing Communication)

CM202 mmmhmuﬁamimima’m 3(3-0-6) -
(Speaking in Marketing Communication)

CM203 mavﬂmLLazﬂm%ummﬁﬂﬂqﬂumumi?{amimimm@ 3(3-0-6) -
(Speaking and Writing English in Marketing
Communication)

CM204 ﬂ’ﬁ’e]E]ﬂLL‘U‘ULﬁ@%’]L%ﬂﬁ%’]ﬂﬁiifﬂﬂﬂ’]igaﬂ’liﬂ’]i(ﬂa’]@ 3(3-0-6) -
(Creative Content for Marketing Communication)

CM205 nsiedunisieansniseain 3(3-0-6) -
(Storytelling for Marketing Communication)

CM206 ﬂ’]i%@ﬁ’]iﬂ’ﬁﬁﬁ?ﬂUUé@gﬂﬂN 3(3-0-6) -
(Marketing Communication Strategy on Social Media)

CM207 MM35USIATINNSA0AINSAAN 3(3-0-6) -
(Marketing Communication Campaign)

CM208 NsaseaTIARAEaUVT BN NINIAaUTILaYNIToRNKUL 3(3-0-6) -

(Creativity Art and Design Appreciation)

1 a ) a aa o 4
[1.2.3] ﬂa,mmmuzmsaaﬂu:uuuaznamﬁamwaLwamsﬁaa’ﬁmsma’m

o/ =) 1 - A
Ry RN A %’E]TU'] NUWYNA N'E]iﬂﬂ
Course Code Course Title (ussene-JfjiR-Anwiienues)  Prerequisite
CM302 AR IABSNITNDNSERENSNIAATN 1 3(2-2-5) -

(Computer Graphic for Marketing Communication 1)

CM303 AoNfimesnTAnifien1sdeansnisnain 2 3(2-2-5) -
(Computer Graphic for Marketing Communication 2)

CM304 mMsthenmadraiiienisdeansnisnan 3(2-2-5) -
(Digital Photography for Marketing Communication)

CM305 QREARLIENTRIY 3(2-2-5) -
(Advertising Production)

CM306 nsfuAadiienisdeatsnisnann 3(2-2-5) -

(Art Direction for Marketing Communication)

10



WAt

Course Code

CM310

S9aY

Course Code

CM401

CMa02

CMa04

CM405

cMaor

Ho3n

Course Title

NM159RNLUUNTIAALINBN1IEDEIINIIRATN

(Graphic Design for Marketing Communication)

[1.2.4] nguivvialy
o3
Course Title

uim’]ﬂ?iﬁ?muuﬁ%ﬂ'ﬁL%EJU@hUﬂ'ﬁg@a’ﬁﬂ’ﬁ@aﬂﬂ 1
(Work-Integrated Learning in Marketing
Communication 1)
1_UJir:mmi‘vTN’mLLa3ﬂﬁﬁ'&mﬁ’luﬂ’ﬁéaaﬁmmam 2
(Work-Integrated Learning in Marketing
Communication 2)
Sosdmaniginun1sdeansnisnain 1
(Selected Topic in Marketing Communication 1)
L‘%I@QﬁﬂLQ‘W’W@]}’WUﬂWig@ﬁﬂﬁﬂﬂi(ﬂaﬂﬂ 2
(Selected Topic in Marketing Communication 2)
annafine

(Co-operative Education)

miefin
(ussene-UfiR-Anwme

MULDY)

3(2-2-5)

miefn
(Ussee-UfUR-Anwmenuies)

3(1-5-3)

3(1-5-3)

3(3-0-6)
3(2-2-5)

6(0-40-20)

(2) ngaRgNenMINTEEdeIuNIAUaEan3uil (Broadcasting and Streaming)

S9aY
Course Code
CC002

CCO003

Ccood

[2.1] s nendsAunisnsenedauninnuazandude 24 wiiein

de3m
Course Title
AT UUNLTIES9ETIA
(Creative Script Writing)
A1T5L9UUN7
(News Reporting)
ﬁugmmmamﬁaaﬁuﬁn

(Basic Streaming Media Production)

miefin
(Ussee-UUR-Anwidenuies)
3(3-0-6)

3(3-0-6)

3(2-2-5)

UAD.2
-
Wouly

Prerequisite

-
Wouly

Prerequisite

ADUNIUTIEIV
lundngmsdnuiu
laitfpania 99
whgAnLazAL
a3

AU

-
Wauly

Prerequisite

11



WAt

Course Code

CCO006

CCo12

CCo13

CCo14

CCO010

CCo11

swaIn

Course Code

CC106

CC108

CC110

ccin

CC116

Unov.2

dedn miefin Reuly
Course Title (ussene-UjuA-Ainwime  Prerequisite
AULDY)
nMsuUIsiansssiade 3(3-0-6)

(Media Business Management)

ABUAAADINTIANAMTUNUNTLFDIUNI NN 3(2-2-5) -
ansuls

(Computer Graphic for Broadcasting and Streaming)

miwamﬁaLﬁmLLaziwmﬁwq 3(2-2-5) -
(Audio and Radio Program Production)

MINARTIBANSINTIRY 3(2-2-5) -

(TV Production)

UTzaunIaivInaIun1IN Iz ANBLEIUNTAIN 3(0-6-3) aoUH TN

IRER IR Tundngassuoy

, ) , laivdaanin 99
(Broadcasting and Streaming Practicum) R
MUIBANRALAIY

sy
&
V3o A19UA
1ASINUAIUAIINTE LB ATNLALER IS 3(1-0-8) aouUruIIEIN
lundngnsduau

(Broadcasting and Streaming Project)
Liteendn 99

WREAALAE AL

nausiTianeden
AU
[2.2] 3enidonmsnszaneidosuninnuazaninie 15 nulein
Undnwndeniseusiedvendenainnguivlantanslull 15 wiiein
" a &
[2.2.1] nguAvIMIaTeassAlilem
d a 1 a o
UDIU N/ NE]‘I.ﬂ.'U
Course Title (UsIEE-UJUR-AnwIsaemuLe) Prerequisite

msasasnuudedny 3(3-0-6) -
(Identity Creation via Social Media)

msfuguszneunisdedsnuesulat 3(3-0-6) -
(Online Media Entreprenuership)

nMsaseassifondmsansaans 3(3-0-6) -
(Journalistic Content Creation)

maaEeadsdnmedeyarunlvg 3(3-0-6) -
(Insight Storytelling from Big Data)

N133789UVINANIZNN 3(3-0-6) -

(Specialized News Reporting)

12



WAt

Course Code

cC117

CC119

CC120

CC121

CC122

CC123

CC124

CC125

swaIn

Course Code

CC103

CC201

CCcz04

CC208

o3 mhefn

Course Title (ussene-UfiR-Anwme
AULBY)
NMIIYNUUNUATYININALTIND 3(3-0-6)

(Business and Economic News Reporting)

mMsulariienuidaneumud 3(3-0-6)
(Translation for Digital Content)

doanalugafdsa 3(3-0-6)
(International Media in the Digital Era)

N99189UYEVAIUY 3(3-0-6)
(Investigative Journalism)

nsaseassFiomautiudion 3(3-0-6)
(Content Creation in Fiction)

NTASNATIAUNALAT 3(3-0-6)
(Drama Script Writing)

AN EAIMTUNIINTZINGLAIUNTN WAL 3(3-0-6)
ansudia

(English for Broadcasting and Streaming)
m'ﬁLms’wﬁ‘ﬁagaLﬁamuﬂizmaL?{ENLLWi'mWLLazam'%u 3(3-0-6)
ﬁmazmiﬁmﬁﬂwwqiﬁﬁ]

(Data Analytics for Broadcasting Streaming and

Business Decisions)

[2.2.2] ngadvinsrAndeuasfauznisuans

4 = -
VI nu-NA

Course Title (UsENE-UJUR-AnwsaenuLe)
Credits

(Lecture-tutorial-self study)
msuansenslataniudi 3(2-2-5)
(Live Streaming over Digital Platforms)
MsyALagNsUsTNAdMSUNUINg 3(2-2-5)
(Speech and Announcement for Radio)
NSWANTIBNNTANUTIaANTARINg 3(2-2-5)
(Documentary and Educational Program Production
for Radio)
N150BNLUUNITHER 3(2-2-5)

(Production Design)

UAD.2
-
Wouly

Prerequisite

o
weouly

Prerequisite

13



WAt

Course Code

CC301

CC302

CC305

CC306

CC310

CC312

CC313

CC316

CC321

CC322

CC323

S9aY

Course Code

CC401

Ho3n

Course Title

Tudunsdiniagiafudu

(Motion Graphic and Animation)
Andusienisuaznisluiitng
(Moderator and Master of Ceremony)
N1INERTIBAITUN?

(News Program Production)
NSHARIIUNTAIARINSTIAL
(Documentary Program Production)
NSHARSIBNNTIAY

(Show Program Production)
NIHANALAT

(Drama Production)
N13AAUTIENTT

(Program Directing)
NITUIUNITUAINIINER

(Post Production Process)
'ﬁugwummam

(Fundamental Acting)
NSUANAS19ETIA

(Creative Acting)
N13AAUNITUEARNS

(Directing)

[2.2.3] ngawvialy
Foim

Course Title

Uﬂ'ﬁm’]ﬂ’]’iﬁ’]ﬂ?uuﬁ%ﬂ’ﬁL%EJU@]HUﬂ’]iﬂ'i%ﬁﬂ?JLaﬁlﬂLL‘Wilﬂ’]W
wazARIuY 1
(Work-Integrated Learning in Broadcasting and

Streaming 1)

U8R
(ussene-UfiR-Anwme
MULDY)
Credits
(Lecture-tutorial-self
study)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

miefn
(uUssee-UfUR-Anwmenuies)
Credits

(Lecture-tutorial-self study)
3(1-5-3)

UAD.2
-
Wouly

Prerequisite

-
Wouly

Prerequisite

14



CC4a02

CCa04

CCa05

Ccaor

(3) v uenameunsAfvia (Digital Film)

Himqﬂﬂiﬁﬂmuua%ﬂﬂiL%EJUG?])’Mﬂ’]iﬂizﬁ]’lfJLg?.l\‘iLL‘V\lilﬂ’]W

LAYERSUIY 2

(Work-Integrated Learning in Broadcasting and

Streaming 2)

LS DIAALRANIZAIUNITNTLANULFLILNT A NLAT AU 1
(Selected Topic in Broadcasting and Streaming 1)
LS DIAALRNIZAIUNITNTLANULFLILNT A NLATARNSULS 2

(Selected Topic in Broadcasting and Streaming 2)

AnnNaAnEN

(Co-operative Education)

S9at

Course Code

CFO01

CF004

CFOO05

swaIn

Course Code

CF006

CF012

CF013

CF014

[3.1] A nentadunTNeUnTAINE 24 ein

Ho3n

Course Title

Aweunsiloady
(Introduction to Film)
NSTLUUNAINGURNS
(Film Script Writing)
NSHANNINEUNT

(Film Production)

4 a
VDI

Course Title

N1SUIMTINNITFINAINNEUNT
(Film Business Management)
TP L EaT TR AN e R
(Computer Graphic for Film)
Foslusnunineuns

(Sound for Film)
NNODNUUULETIUA NG UAS

(Lighting Design for Film)

3(1-5-3)

3(3-0-6)
3(2-2-5)

6(0-40-20)

miefn
(Ussee-UfUR-Anwmenuies)
Credits

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(2-2-5)

mhefa
(ussene-UfiR-Anwme

AULDY)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Unov.2

ADUNIUTIEIY
lundngmsdnuiu
lalioundn 99
nheAnlazaL
a3

AU

-
Wouly

Prerequisite

o
weouly

Prerequisite

15



CF010

CFO11

swaIn

Course Code

CF101

CF102

CF103

swaIn

Course Code

CF107

CF108

CF109

CF110

CF111

U5EaunsailvmnTneUNNe U

(Film Practicum)

TASINUAUANEUAS

(Film Project)

3(0-6-3)

3(1-0-8)

[3.2] A nenidannIngunsAIvia 15 vulein

Y

UNANWLADNSTIUTIEITLDNEDNAINA

a4

JulaAlasaludl 15 wuqedn

[3.2.1] ngadvIn1saRN N URSAIIa

4 a
VDN

Course Title

nseRnLUULaTNARluTuNITNINoNNIURS

(Design and Motion Graphic for Digital Film)

AsAfUAINEURNS
(Film Directing)
ASERNBUUIUAT N NEUAS

(Production Design for Film)

4 a
VDN

Course Title

AavrAdadnsunneuns
(Visual Effect for Film)

mimammwaum%mmﬁ

(Documentary Film Production)

AMSHANNINEUATUULA
(Feature Film Production)
MsHARAMEURSaL
(Production for Short Film)
NSHANA N UASLOTLTY

(Animated Film Production)

LN

(ussee-URUR-Anwmenuies)

Credits
(Lecture-tutorial-self study)
3(2-2-5)

3(2-2-5)

3(2-2-5)

mhefa
(ussene-UfiR-Anwme

AULDY)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Uno.2
AOUHUTIEIVT
lundngmsdnuiu
laitfpania 99
whgAnLazAL
a3
AU
AOUHUTIEIVT
lundngmsdnuiu
laitfpania 99
whgAnLazAL
a3

AU

o
weouly

Prerequisite

o
weouly

Prerequisite

16



CF112

CF113

CF114

CF115

CF116

CF117

CF118

swain

Course Code

CFa01

CF402

CFa04

CFa05

CFa07

ATTUIUNIIURINTTANYYN 1
(Post Production Process 1)
ASTUIUNIIUAINITANYYIN 2
(Post Production Process II)
‘ﬁug’]ummam
(Fundamental Acting)
NSUENIAS19ETIA

(Creative Acting)
VQURNMEURSUATNITIAT0!
(Film Theories and Criticism)
AMBINGEAMITUNUNINEUNS

(English for Digital Film)

nMlasgvideyaiienunmeunsuaznsindulan

DRIARY

]

(Data Analytics for Film and Business Decisions)

[3.2.2] nguivavialy
o3

Course Title

YINITINNURAEMTETEUIUAINEUAT 1
(Work-Integrated Learning in Film 1)
YTUINTTINNURAEMITEUMUAINEUNT 2
(Work-Integrated Learning in Film 2)
Sosdaamiunmeuns 1

(Selected Topic in Film 1)
Sosdnamesunmeuns 2

(Selected Topic in Film 2)

annafinen

(Co-operative Education)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

mhefa
(Ussee-UHUR-Anwmenules)

Credits
(Lecture-tutorial-self study)
3(1-5-3)
3(1-5-3)
3(3-0-6)

3(2-2-5)

6(0-40-20)

Unov.2

o
weouly

Prerequisite

AOUHUTIEIVT
lundngmsdnuiu
laitfpanii 99
nheAnlazaL
a3

AU

17



A. NENIYI

J =)
NGy %38

S9aY

Course Code

CXa02

CX403

CX404

CXa05

CXa06

CXa07

CX408

CX4a09

2) ngxdwlnuanAy

(1) ngaAnInlupmy

[1.1] ngagIntwermaninisnaianivia

do3n

Course Title

ngAnITUFUSIAA

(Consumer Behavior)

NANNTATNATIAUA

(Principles of Branding)

msdoansnswawn

(Development Communication)
mMsdpansnisnannsEelszine
(International Marketing Communication)
M3 IINISHOA15NTNAIN

(Marketing Communication Campaign)
nMsedasshileniitennseansasaudn
(Content Creation for Brand Communication)
MIeNLUULAZNARdod MU UADATATIALA
(Content Design and Production for Brand
Communication)
NNEENIFUNAUDLAZNITVIBIU

(Presentation and Pitching Skills)

15 wiqefin

o v a a a ! ! = I a = =
uﬂﬂﬂ‘iﬂqﬁ@ﬂLaaﬂLiUu’)sﬂrﬂ‘ﬂﬂa}I&L@ﬂﬁjiﬁ/ﬁN 15 Bul8nR I@Ha']ll'ﬁﬂl,a@ﬂlﬁﬂu"ﬂqﬂ

miwhin
(ussee-UfUR-Anwmenules)
Credits

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

Unov.2

1) nguivinluaue IneideniSeunduivinluaugilinsaiunguivienvewmuiasiie 1

-
Wouly

Prerequisite

18



swain

Course Code

CX413

CXa16

cXair

CX418

CXa19

CXa20

CXa31

CXa32

CXa33

CXa34

CXa35

swaIn

Course Code

CXaz1

CXa22

CXa23

[1.2] nguagnnnsnszanedesuninnuaaniuil

4 a
VDI

Course Title

N1931891UUN7

(News Reporting)
Anndusienisuaznisluitng
(Moderator and Master of Ceremony)
NINTLLADILATUNTATNUIUNTR

(International Broadcasting)

NSHARSIUNTASARINSTIAL
(Documentary Program Production)
nMsnandeidsuagsensing

(Audio and Radio Program Production)
nsHARSIENSINiAL

(TV Production)

NSHARSIBNNSIAY

(Show Program Production)
ﬁugmmimamﬁaamgmﬁ'ﬂ

(Basic Streaming Media Production)
NI3TIIUTIAANIENN

(Specialized News Reporting)
mMswlatiionundvaneuwmug
(Translation for Digital Content)
MuSangudmiunsnszaedeaunsnmuaraniud

(English for Broadcasting and Streaming)

a o

[1.3] ngadvlnameunsalvia
o3

Course Title

Aneunditody
(Introduction to Film)

VU N MEURSIATNITIAT0!
(Film Theories and Criticism)
ﬂWﬁLstEJUUV]ﬂWWﬁJUW%

(Film Script Writing)

miwhn
(ussee-UfUR-Anwmenules)
Credits

(Lecture-tutorial-self study)
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

miwhn
(ussee-UfUR-Anwmenuies)
Credits

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

Unov.2

o
weouly

Prerequisite

o
weouly

Prerequisite

19



CX424 ASNANNNYURS
(Film Production)
CXd25 mw%mﬁmﬂﬁﬁjﬁﬁm’lwaum%

(Film Business Management)

CX426 g unIsuang
(Fundamental Acting)
Cxa27 AIINGUAMTUNUNNEUNS

(English for Digital Film)

U a 4 -
SV FOIY
Course Code Course Title

CX428 AseRNRUULEIlUANEUAS

(Lighting Design for Film)
CX429 NSHARNINEUATUULAS

(Feature Film Production)
CXa30 Sosdmaminunmeuns 1

(Selected Topic in Film 1)

2 ngsvinuenauy

Unov.2

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

LN

o
weouly

(ussene-JfjiR-Anwiienues)  Prerequisite

Credits
(Lecture-tutorial-self study)
3(2-2-5)

3(2-2-5)

3(3-0-6)

UnAnwirelinamansynnaiivenaiunsaidonssunguiviinngulanguuilsnaneiv

q

a

d' a v a v a &, aa o = = = a
du q lunmIngraslalmssuduionln lunsaidndnwlbiidenssulninuenauzaesnusln

Aasznildlagianie idenseuivivenanlaeidenainmeivtunguiviniivualilundngas

laitlesnan 15 miqein

(3) nguAnIniwarmandmsutnAnwisinenny

duiutnfnwiinsnazaansadensoungivvesnazdmamansiiunauiviin laeden

Beuannivse bl 3nuulidesnin 15 wiiein (ndwaeians)

sWalYn do3n
Course Code Course Title
CX300 AN InAAERNS

(Principles of Communication)

CX301 NANNITNAALAZNITADAITNITNAA

wehn
(UssEne-UfUR-Anwieae
AULDI)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

-
Wauly

Prerequisite

20



CX302

sWalYn

Course Code

CX303

CX304

CX305

CX306

CX311

CX315

CX318

CX319

CX320

CX321

(Principles of Marketing and Marketing
Communication)
NYANTTUEUILAA

(Consumer Behavior)

Ho3n

Course Title

NANNITATWATIAUA

(Principles of Branding)
MsAeasnIa

(Development Communication)
m'i?i'amimmmmzm’mﬂizLWI
(International Marketing Communication)
ﬂ?ii&!iﬂﬁf‘ﬂqﬂﬂ?i’?i@ﬁ'ﬁﬂ?iﬁ]aqﬂ
(Marketing Communication Campaign)
MItEI30g

(Storytelling)

NMINANTIENTAIARINSVIAY
(Documentary Program Production for Television)
N1557897UU7

(News Reporting)
Aeniflusensuaznisiufitng
(Moderator and Master of Ceremony)
amgumsiedy

(Introduction to Film)

VU N MEURSUATNITIAT0

(Film Theories and Criticism)

Unov.2

3(3-0-6)

wehn
(UssEne-UfUR-Anwieae
AULDI)
Credits
(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

-
Wauly

Prerequisite

21



Unov.2

3. mnaIgdenias 6 wmighin
o = v = a N o 1 a = = = a A a
UnAnwdeadanives 91U 6 wiiwin letndnwionadenameidouseivile o Ml
douluAnizAng 9 VDIWNIINYIAENDNITAIING N3 0ANURIINYIN BN I ULATA1IUTEINAT 3]

YRANAY/5UL D UL INYNF NI B LA UNITIUTBINNAINNGIY NN,

3.1.4 LARILNUNITANE

AU A. vidingmsuni (4 O)
FuTN 1 Aradu (Uni)

LN
S9atn Ho3n (UsTEE-URTR- Rovlvneuou
fANWAIuAULDY)
CAL06 | wanTwmadans 3(3-0-6) -
CA107 ENNINAIALAYNNTADENINTAAN 3(3-0-6) -
CA108 Aauymsenmiesdiu 3(2-2-5) -
GE GE duii 2 1/6 3(3-0-6) -
GE GE dwuii 2 2/6 3(3-0-6) -
GE124 | mdlwdddnmsefindibeiy 3(3-0-6) -
57U 18
Y oad a
FuTN 1 nadane (Uni)
LN
S9atn Ho3n (UTTEE-UFUR- Rovlvneuou
fANWAIuAULDY)
GEOT1 | nmwdanguiitenisieanslufinuszsu 3(3-0-6) -
CA308 | dofufmusssudensuazivanisnidagiy 3(3-0-6) -
CA201 nsianSeq 3(3-0-6) -
CA202 | Aaugmsyauagnisulaue 3(3-0-6) -
CA109 M3 AAeUlILALNNTETUATILD DR 3(2-2-5) -
GE GE duii 2 3/6 3(3-0-6) -
GE GE duil 2 4/6 3(3-0-6) -

22



Unov.2

U8R
WA Fodm (UTIENE-URUR- RevlvrouSou
finwmenuLas)
57U 21
Y ayd a
FuTN 2 Medu (Uni)
U8R
S9atn Ho3n (UTTEE-UFUR- Rovlvneuou
finwAuauLeY)
GEOT2 | awdanguiitensdoansluiinuszdiu 3(3-0-6) -
XX FwenteAu 1/8 3(3-0-6) -
XX FwenteAu 2/8 3(3-0-6) -
XX v neniaen 1/5 3(3-0-6) -
CA307 | msdnnsuazdnsizviansaumaniglusunsuaauiimes 3(2-2-5) -
GE GE duii 2 5/6 3(2-2-5) -
GE GE duil 2 6/6 3(3-0-6) -
s 21
Y ayd a
FuTN 2 Madane (Unk)
whAn
S9atn Ho3n (UTTEE-UFUR- Rovlvneuou
finwAuauLeY)
GE073 m‘ma"qﬂqwqiﬁaLﬁami?{amiu’]mﬁma 2 3(3-0-6) -
XX FwenteAu 3/8 3(3-0-6) -
XX FwenteAu 4/8 3(3-0-6) -
XX v neniaen 2/5 3(3-0-6) -
XX v neniaen 3/5 3(3-0-6) -
XX I 1/5 3(2-2-5) -
XX @3 1/2 3(3-0-6) -
s 21

23




¥
(4

D 3 ey WnR)

Unov.2

LN
W3 o3 (usstne-URUR- ReulvrouiFou
finwAuauLeY)
XX FwenteAu 5/8 3(3-0-6) -
XX FnenteAy 6/8 3(3-0-6) -
XX v nenden 4/5 3(3-0-6) -
XX A 2/5 3(3-0-6) -
XX A 3/5 3(2-2-5) -
XX s 2/2 3(3-0-6) -
CA304 MFATeLDpedumsimarans 3(3-0-6) -
S 21
Y ayd a
FuVN 3 Mavary (Und)
LN
W3 o3 (usstne-URUR- ReulvrouiFou
finwAuauLeY)
CA306 ﬂg‘wmaLLaw%aaﬁuﬁmﬂmam% 3(3-0-6)
XX FnenteAu 7/8 3(3-0-6) -
XX v neniaen 5/5 3(3-0-6) -
XX A 4/5 3(3-0-6) -
XX A1 5/5 3(3-0-6) -
S 15

$u07 3 nAggTeu (Wni)

24




Unov.2

U8R
v a d a P~y 1 a
SWa3Yn 939 (U39818-UFUR- waulvnauiseu
fANWAIuAULDY)
XX v nenderu 8/8 Hnau/laseny 3(3-0-6) -
52U 3
& ayd ) a
FuVN 4 nAau (Und)
U8R
v a d a P~y 1 a
SWa3Yn 939 (UssEE-UTR- woulvnauiseu
finwAuauLeY)
LifRvfesamedeuy
s
o a
U9 4 aavane WUni)
U8R
v a d a P~y 1 a
SWa3Yn 939 (UssEE-URTR- waulvnauiseu

finwAuauLeY)

Lifvdesamedeu

U
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